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Methodology

Identification of Influencers

We chose founders of 10 companies which
became unicorns in the year April’ 2021 to

March’2022. Among those founders, the

ones who had the highest number of

) followers and engagement were selected
% @ mal 1a
| Wt and ranked
A

S ers
1.27 Following 633.1K Follow



Social Media Overview

2M 443 83.9K 632K 575 363K 175.7 53 1.2K
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2M Followers u pG ra d

ie
Screwvala

288 Following


https://twitter.com/RonnieScrewvala
https://twitter.com/RonnieScrewvala
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631.3K

The chairperson and co-
founder of upGrad, Ronnie
Screwvala, had the maximum
engagement in April for
retweeting Piyush Goyal's post
regarding the finished arch of
the Chenab bridge.

He typically writes 37 times
each month, and his average
engagement is 6986. His
tweets are well-liked and
heavily retweeted.

Actor Kartik Aryan and
Rashmika Mandana mentioned
Ronnie Screwvala in their
tweets for their upcoming
movies

Ronnie Screwvala

1 Wartik Aaryan @
1 @Thelarankarik
1

1 @iamBashmika

1 When a man goes beyond the call of duty 2=

1 With great pride and honour, we bring to you

| #Captainindia B

1 @mehtahansal sir /)

: @RSVPMovies @bawejastudios @RonnieScrawvala
1 #HarmanBaweja @soniakanwar22 @VickyBahri

T

1

1

1 1

| Get ready to be a part of India’s greatest covert !

S 1 operation that derailed Pakistan’s illicit Nuclear i
¥ ~! Ambitions! !
1

1

1

1

1

1

1

1 Inspired by real events, #MissioniMajnu releasing en
: 13th May 2022 in a cinema near you gy &

1

: @SidMalhotra @RonnieScrewvala @amarbutala

1 #GarimahMehta @RSVYPMovies
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[l Engagement  — Brand Post  — Positive ~ — Negative  — Neutral — Total [l Engaged Users

GENDER TOP PROFESSION

Scientist

Photographer .
e grap Investor Singer
Developer Author Consultant
Business Poet ACtOI’

77 81‘y Engineer Editor Writer
° (0] President Founder Director

Of the followers Social Worker

are Males Doctor Journalist
B NotVerfied M Verified Designer Filmmaker

Coach
Entrepreneur
Manager



DEMOGRAPHY BY CITY
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Ronnie Screwvala— Audience Analysis

5000

6000

TOP HOBBIES

TOP INFLUENCER CATEGORY

Communication Economics .

Fashion Photography Fitness VoiE  Asironomy

Music re L€aming chess

Electronics Science Dance

Cricket Frootball

Writing  Arts
Philosophy

Poetry

Design Trayel

Tennis SPOrts
Psychology

Running

Magic
Traveling

Food Enthusiasts
Strategist

Fan Clubs

Fashion Blogger
Tech Bloggers

C level executives Movie& TV Critic  Telecom

Film Maker
Editor Bloggers & Micro Influencers

Unknown

Content Creator Finance Analysts

Radio Jockey ~ TEDX Speaker
Celehrities Media House & Journalists

Music & Entertainment Social Activist ~ Service Provider

PR Specialist Sports  Anchor

Miscellaneous
Political Parties/Politicians

Writer

Author
Travel Bloggers
Co-owner

TYPE OF
FOLLOWERS

© The majority of

conversations (94.1%)

are from unverified

users, than verified

users (5.9% )

The top 3 places where

the majority of his buzz

revolves: Mumbai, New

Delhi and Bangalore.



Activity Analysis

Monthly Post vs Engagement

20,000 80
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Apr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 @ He tweets are mostly
mmm Post ——Enagagement text-based content first,
followed by visuals. He
(EIES greater
interaction with image
Content Type : : 5
® image pOStS than with video
L o
a “ u posts, though. (Additional
i = text t possibilities includes
- URLs, GIFs, polls, etc.)
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Top Engaged Posts

‘o Ronnie Screwvala @ & Z1M ‘o Ronnie Screwvala & & 21M

RT EANTata2000: Welcame back Al India 22 @ hspsilt.co/eulREDRKY

AT @zacharybasu: Translator chokes up s Zelensky addresses the European Parliament "Nobody s gong 0
Break us. We are sirong. 'We are Ukrainians. We have 2 desire to see sur children alive. | thirk 25 a fair ore”
https:ftca/ AqlzmMiSuFx

$53K @0 wesK g Trends 2

Engagement — 497.1K

Impressions 26M (]

“O Ronnie Screwvala & i 2.1M $5K @0 ©I120K @0 8 Trends ©7

Engagement —— 76.8K
impressions 22M

RT & iyushGoyal: Weicome back t2 the maotheriand! Glad to see the smiles on the faces of Indians safely

evacuated from Ukrsine o the Mumbai airport. Gavt. lad by PAS GN: Fiis warking rel ]

ensare safety of every Indian. bitps/A.ca/LapNer IO Ronnie Screwvala & i 211

AT $rarendramodc At 11 AM today, will be addressing a webinar on how this year’s Union Sudget wil have a
gositive impact on the education sector.

¥ 383K ®0 53K #Trends 2
Engagement _— 439K
impressions 2.1M
W 436K ®0 9 82K ®0 @& Trends 7
©  Ronnie Screwvala @ 211
Engagement —_— 51.8% >
Impressions 21M Q

© Some of his most popular tweets have over 450K
engagement and 2.6 million impressions

© Tuesdays and Wednesdays are primarily the best days for
him in terms of audience interaction and tweeting

Mention Count

Eenticn Coumnt

Best Day To Engage With Followers
10k
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Kunal Shah
@kunalbl11

1,271 Following 633.1K Followers



https://twitter.com/kunalb11/following
https://twitter.com/kunalb11/followers

Kunal Shah

. Ronny bhﬂ.l‘fﬁ | e o 00

50k

y
- ! Kahanm banani hai toh ghar se nikalna hi padega.
https:/ /t.co/6RvUYFUDug

40k -

631.3K

Engagement Like Lhare Comment p
30k

8888 8258 629 1
© Compared to typical values for = ] \ / \

comparable accounts, Kunal JEGs .

Shah has a fantastic audience o »/‘\e -
type because 91% of his [ —¢¥ e )%

./__ -
——— ||
followers have fewer than N 7 ~=< i e |
1 Apr M Jun 2021 Jul 2021 Au Sep 2021 Oct 2021 Nov D Jan 2022 Feb 2022 Mar Apr M Jun 2022
1' 500 fOl Iowe rS, Wh I Ch 2021 20?1 20291 N “ 2031 zoezcl : ‘ 2022 2022 2oazy2 ¢

indicates that they are more
likely to notice Kunal's Tweets.

GENDER TOP PROFESSION
He has exceptional reach in Programmer  Director  Software Engineer
terms of followers. In voutuber INVESIOr prinoar
comparison to the other Blogger Trader Founder Bt
influencers, Kunal has the most Entrepreneur Developer Editor
Author

Coach Business Consultant Mentor

% '
83.54 (0 Manager Writer  ppotographer

followers (more than 631K),
and the quality of his followers

. high h h f Researcher
IS Igher than t ?t : (0] Of the followers Content Creator  D€Signer Artist
Comparable accounts, Wlth JUSt are Males Scientist Acccifrlltant Product Manager [
0 c c
18% of low quality profiles. e W vered Advocate ®
® © o




DEMOGRAPHY BY CITY

Kunal Shah — Audience Analysis

INDIA

BANGALORE

MUMBAI

NEW DELHI

PUNE

HYDERABAD

GURGAON
KOLKATA B
CHENNAI B

AHMADABAD |

0% 5% 10% 15% 20% 25% 30% 35% 40%

TOP HOBBIES

TOP INFLUENCER CATEGORY

Programming Psychology Photography
Computer Science Fithess PhllOSOphy

. Art
DeS|gn Football Electronics
Games yqq Tennis Sports Cooking

Learning Music Writing
Running Science Cricket Fashion

Poetry Economics Travel

Traveling .
: Physics Chess Communication
Literature

PR Specialist

Music & Entertainment
Political Parties/Paoliticians

Anchior Food Enthusiasts ; i
Travel Bloggers Banking Services

Content Creator Editor
S Tech Bloggers

Writer Miscellaneous 1S/€¢0M  Health Activist

Media House & Journalists Celebrities | egal

Unknown  author

Bloggers & Micro Influencers

Social Activist

. SPOMS  Einance Analysts
C level executives

Film Maker  |pfuencer Manager
Co-owner

E-Commerce Multi Media Designer

TYPE OF
FOLLOWERS

© The majority of
conversations  (99%)
are from verified users,
than unverified users
(1% )
The top 3 places

where the majority of

his buzz revolves:
Bangalore, ¥ Mumbai,

and New Delhi.
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Activity Analysis
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m Text ®mImage = URL = GIF = Video = Poll

TWEET TYPE

B FRetweet [l Twest

© The majority of Kunal

Shah's tweeting activities
are 71% textual and 16%
tweets with images,
followed by 9% tweets
with shared URLs. Kunal
Shah is quite active on
Twitter and is always

interacting  with  the
audience

His unique tweets
account for 56% of all of
his tweeting actions, and
his retweets make up
44%




Top Engaged Posts

Kunal Shah &

kunalb11 & 631.3K

Maon, 30th May. 2022 11:46 AM

I turned 43 today. Here are the 1op 43 leszons that I've learmed
during my life'that applies to everyone. 1/43 &

135K 0774 112K

15.5K

Engagement

Kunal Shah &
kunalbil

Sat, 16th Jun, 2022 002 PM

15.5K

Impressions

4 631.3K

Smartest people ere fourd near high gross margin buzineszes.

) 50K Q165 13 325
6.4K 637.3K
Engagement Impressions

4% 631.3K

Kunal Shah &
kunalbil
Thu; Sth Jun, 2022 1:12 AM

It's unfortunate to aee tona of smart and young people lose their
humility when they encounter some early success. Lack of
humility slows down feedback locps and makes some of the

smartest become mentally stagnant.

FEAE Gd /8
8.8K 8.8K
Emgagement Impressicns
Kunal Shah &
i 42, 631.3K
buralkt 1

Sun, 28th May, 2022 12:3Z PM

RT @naval: The Dunning-Kruger prablem can't be solved sacially
by anginting experts who are themszlves incapable of accurate
self-azsessment. It can only be solved by direct feedback from
dizimterested reality (nature and free marketz).

53K OO0 71608

5.9K 635.2K

Engagement Impressicns

©® Some of his most popular tweets have over 35K
engagement and 1.2 million impressions

® Thursdays and Mondays are primarily the best days for
him in terms of audience interaction and tweeting
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Conversation Theme | Kunal Shah

Content Category

He frequently mentions Cred in his
tweets since he enjoys discussing

80 71 : : :
social media and its recent
60 improvements.
38
40 29 : : : :
24 . He also likes discussing startups in
20 I l 11 11 10 7 India as a focal point. Additionally,
0 ] ] ] ] 1 he mentions of the recent hires
Cred  Social Media Startups Ability Hiring Culture  Cred Coins Young Folks  Funding made by his company.
(] .
D #sharktankindia #founders  #speakupmen #gopassive  #dvact O smarter d yauve er';}c’:rse toxic potential milaap data
o shec  Heovidi9india  Hunicorn  #mentoo  #indiranagarkagunda - partnered Pnate ‘ays trend . S L
S #investing  #funding # d #mondaymotivaton  #scam @) healthcare ~ coins  hospitals buying  business .
#startupindia Cre ‘ #70mato  Hunistallapp  #nft Q-)I orgs convert working companies credit trait
2 fai e o #vaccinate #eredcoins #istartups  #bitcoin #ola skills understand feedback members i glory
o unfts  HMission28states #fakeapp #startup #;mico(:}r:s 0 2007 tre talent status startup indian me rlgnt
. : zerodha indi . Al
S #mondaymotivation . uinoodarmy it & indians tech  things Weve  years billion stop
#p2p  #covid19 #iife  #rahuldravid . o O  rust stay k 1 1 short update
ot india #business #btc crore  MAKES In |a
< #investment  #sayekhyati  #oxygen #india it ; ) cre 'f goal risk
i l:l_: fculure  Hentrepreneur  #fintech  Hoypto  kunalshah #chearers notes Iearnlng rarel money || e isnt
. a #credfraud #;credad #entrepr.eneurship #buffdogecoin milaap S ooks startups Y doesnt wealth founder s i
e e < Houccess entrepren_eurs #sidnaaz Hoxygenemergency Hwork Ll litres founders h k oure covid
Sl #buffdogecoinarm #trust  #creditcard wor : constant thinking Y LA
.o o #surge05 8 ¥ rus #covidindia b4 losing ceos tweet reverse products
® o . ‘




175.7K Followers '

" 4
Sandeep
Aggarwal
@SandeepAgg

405 Following

m



https://twitter.com/SandeepAgg?ref_src=twsrc%5egoogle|twcamp%5eserp|twgr%5eauthor
https://twitter.com/SandeepAgg?ref_src=twsrc%5egoogle|twcamp%5eserp|twgr%5eauthor

175.7K

© In the month of October
‘21, Sandeep Aggarwal's
followers grew by 147235.
He had 43 posts and 2.3K
interactions.

A large portion of
Sandeeep's followers are
educated and highly
talented, including business
founders, entrepreneurs,
and managers. This speaks
of the high calibre of his
supporters.
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Sandeep Aggarwal

Tdeeom  droom

' Rendezvous with &5andeeplgg FhskSandesp
Entrepreneur Playbook for 2022 and Beyond.

https:/ /t.co/EzoamsSwhW
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GENDER TOP PROFESSION

B NNot Verfied

5|8

75.47%

Of the followers

W Verfied are Males

Director Photographer
Web Devel
eb Developer Consultant
Advocate
Investor Officer
Developer -
Writer  Artist
Trader President :
Journalist  Manager
Social Worker
Entrepreneur Ceo
Designer  Engineer
Blogger i
Foitiridet a9 Trainer
Business Accountant
Editor  Author
Secreta i
Yy Actor Teacher Singer

® e & 0 0 0 0



DEMOGRAPHY BY CITY

Mumbai

New Delhi

Bangalore

Hyderabad

Gurgaon

Kolkata

Greater Noida

Jaipur
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Sandeep Aggarwal— Audience Analysis

w
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400

TOP HOBBIES

TOP INFLUENCER CATEGORY

Chemistry Robotics

Volleyball Acting Design | anguages

Music Physics

Football

Arts  Art

Sports Science

Bty Running

: i 3 D
Communication Cricket —°"°

Philosophy Learning Travel  Tennis Walking

Fashion Badminton

Economics Cycling Photography

Electronics Literature

Tech Bloggers  Anchor

C level executives

) . BI & Micro Infl
Media House & Journalists = C99¢ & Micronfluencers

Content Creator

~e [ JNKNOWN

Finance Analysts

Developer

: Editor  niscellaneous
Engineer

Banking Services

TYPE OF
FOLLOWERS

© The majority of

conversations (92.6%)
are from unverified

users, than verified
users (7.4% )

The top 3 places where

the majority of his buzz

revolves: Mumbai, New

Delhi and Bangalore.




Activity Analysis

Monthly Post vs Engagement

20000 15 © Even though he only

10 . . .

10000 published 5 pieces in
. 5 November, Sandeep Aggarwal

0 0 saw the highest engagement .
Apr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 The most activity came from
BN Post ——Enagagement his repost of Alex Tabarrok's

(Founder of the Online
Education Platform MRU)

post about Diwali fireworks at

Content Type Costco.

o H image
o : His tweets are primarily text-
t = text > based, followed by images.
- = However, he has seen more
2  "video " engagement from image
ﬂ — posts than from video posts.
> " Other = (Other options include URLs,

s =
@) GIFs, polls, and so on.)
o

B Retweet [ Twest




Top Engaged Posts

e Sandeep Aggarwal @ 4 175.8K @ Sandeep Aggarwal & & 175.8K .
2000 Best Day To Engage With Users

Wed, 3rd Nov, 2021 10:38 pm Mon, 2nd May, 2622 7:43 pm
RT @4Tabarrok: Divali fireworks st Costeo. The world is changing. Feel blessed to have founded 2 of India’s 100 Unicoms htps://t.co/qRDcEvp625 1300
httpsi/t.co/GBbMySKRGK
s e o o e
DOEnSS2:
£ = 1000
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Engagement — 14.9€ Engagement 214
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Impressions 190.9K ° Impressions 214 ‘
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£ Sandeep Aggarwal & % 175.8K @ Sandeep Aggarwal & & 175.8K ':.;:b'
Sat. ZHn May, 2021 223 pm S, Znd May, 2021 1238 am
e . || e e i e s b e B Best Time To Engage With Users
Ayurveda is part of my daily life. It is preventive, allopathy curative, India must lead in beth vaccine, and free distribution vs. price or political pressures:
w2 @12 67 8 Trends w2 @7 us & Trends [ 1000
Engagement B Engagement &7
Impressions —————————— B1 ° Impresaicns — &7 ° =
- = 2 750
L]
5
S soo
=
©® Some of his most popular tweets have over 14.9K -
engagement and 190.9K million impressions. 111 I I I I I I T
©® Tuesdays and Thursdays are primarily the best days for o Amm_ _am inx
o 2 4 6 B 10 12 14 16 18 20 22

him in terms audience interaction and tweeting
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Conversation Theme | Sandeep Aggarwal

His e-chatter is mainly related

90% entreprencurial
78% _ enterpreneur understand
80% e B guidnce to #AskSandeep Rendezvous
i aaneenga enswering :
70%
o o ASkSaNndeep with @SandeepAgg related to
60% online praYbGUk konjam misrt 00T ety O ey
o ot il S S e Entrepreneurial Opportunities

° pros  session business tharalame a W b
40% |'-.ur|'\y"\-' entrepreneur insights engalukkum I n e 3 . O

answers ivio tweet startup doubts
30% rendezvous gueries entrlepreneurs e

(J agsarwal sandeep learning Dp;‘.lf)ﬁ'.\lﬂ.l‘lﬂ.‘.

. entrepreneurship  arggy  Clear  friends . . .
20% 11% unicornfounder lowing H e a ISO e nJ Oys d ISC u SSI ng
10% 6% .

k ] 19% 1% - 2% 1% technology and people's skill
0% I —

AskSandeep Droom Economics Pollution Skills Tech Investors sets.
Q #maintenance  gsyccess  #contestalert  #china #indiastopangels Q G{Eﬂ passmnl ,ahmad tech destroy stay batch mVESt(?rS leaders
— Hentrepreneurs  gnreventivemainte... #rollonglasseson . - unlcornfuunder” indias  funding rendezvous budding  indian
8 #economy #makeinindia i;lmachinel:jlearninggt . #ju:sticeforchan;a..h #bllmd o 2001 hralsmg minimum miss india tintrepreneurship
o #itvideo #artificialintell . fnasdaq  #engineering ~ #technology eriva NON . . ee enzalukkum
A #fakedroom  #rendezvous  #innovation #unimmsﬁhangoutmthbl #donate : Y 6 singapore ,talwan founder s
= #icymi  #bigdeal  #unicornfounder frupsssc_pet form#repalr H#sensex club brilliant  business google life  true 2022 « answwermng
(@) #idare2dream __#Startupmdla Hunicorn . - - #robinraina G chat session dl’OOITI ta startu onjam modi
g #event #eritical  #leader #funding #higdata  #analytics o teamin f b k amazon P tharalame
#rar.nadan #autocare  Hstartups #ipo fistartup  #autoly in  #tech g ace 00. kong phases bill
0] #modi  #enterpreneur #droom #india  #covid19 O answers P|3\/b00k ivlo vears lets ti solli o
ueston .
- #decodingunicorns #asksandeep tgratef = asksandeep korea T4 eppad
° e T #founder  #digital #abetternormal  #contest fistaytuned questions - money
e Hhi . . > Scales t unicorn rated
7)) P #entrepreneur  #savelives  #entrepreneurship  #startupcentral en repreneur . . e @
.. < i #cleardekhegaindi . - : L unicorns ” learning insights ~ entrepreneurs
- #cricket cleardekhegaindia #islamandpatriotism  #ai #founderspeak opportunities saneenga i companies o o
° o = #internship #uniquiz  sframeadda #indiatodayconclave 4 successful ke online & startups  things
e o .
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@Ashneer Grover

132.8K Followers

7 Following



https://twitter.com/Ashneer_Grover
https://twitter.com/Ashneer_Grover

P

132.8K

On November 12th, 2021, Ashneer
Grover, the founder and managing
director of BharatPe, joined
Twitter. More than 1 lakh 33
thousand people are among his
respectable number of followers.
Listed 68 times and only follows 17
individuals.

He has gained 7,848 followers per
following. Done 70 Tweets

since he joined Twitter till date.
Average 0.31 tweet per day

27% of his activities are Retweets
He has mentioned 73 users

till now in his tweets.

Ashneer Grover

35k -

30k

25k -

20k

15k

10k

sk -

ok

_9 Sagar

This is like Ashneer Grover telling Raghu to stay
7 calm https:/ /t.co/a8fgfEod2)

Share
318 o

. Engagement Like

5171 4853

Comment |

Apr 2021

May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Nov 2021

[ Engagement  — Brand Post -~ Positive = Negative  — Neutral

GENDER

sl

83.92%

Of the followers
are Males

B not verified WM Venfied

Dec 2021

Jan 2022 Feb 2022 Mar 2022 Apr 2022 May 2022 Jun 2022

~Total M Engaged Users

TOP PROFESSION

Journalist

Writer

Doctor oy nsultant
mentor Entrepreneur_ .
Business

Editor
Trader INVEStOr Autor
Teacher Ceo Director

atist Engineer Founder

Designer Ca peveloper
Photographer

Inventor
Accountant

Youtuber

Advocate

Blogger Manager



DEMOGRAPHY BY CITY

INDIA

MUMBAI

BANGALORE

NEW DELHI

PUNE

HYDERABAD

KOLKATA

NOIDA

GURGAON

JAIPUR
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10%

20%

30%

Ashneer Grover— Audience Analysis

40%

50%

TOP HOBBIES

TOP INFLUENCER CATEGORY

Video Editing Chess TfﬂVElF -
i ootba
Psychology Wit Music
. ritn
Learning = ° Sports

. Philosophy
Programming g ience At

PHAtSGTPTY Filness: vttt

Design

Economics .
Running

Movie & TV Critic Service Provider

Social Activist i
Celebrities Strategist

Film Maker Music & Entertainment

C level executives

TEDX Speaker

Finance Analysts

Unknown

Content Creator

Media House & Journalists Bloggers & Micro Influencers

Banking Services PR Specialist Radio & Television

Anchor

Tech Bloggers  Editor Author

Miscellaneous Novelist Sports

Telecom Writer  Co-owner

E-Commerce  Fan Clubs

Palitical Parties/Politicians

TYPE OF
FOLLOWERS

He primarily
content from
@sharktankindia
@moneycontrolcom, and
@lamSanjuSamson and
primarily retweeted content
from @Indranil1601,
@sharktankindia, and
@akanksha j20.

retweeted
@SonyTV,

tweet
tweets:
@SonyTV,

His most frequent
mentions

@sharktankindia,
and @bharatpeindia Sony Liv,

Rann Vijay Singh, Suhail
Sameer 14, and Anupam
Mittal




Activity Analysis

e & 0 0

Monthly Post and Engagement
© He tweets mostly text-

based content, than
visuals. There is greater
interaction on his image

1000 . 1370 5 posts than with video
0 a4 ] 49 0 posts, though. (Additional

Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 T TR .
o “ o © o o v o possibilities include of

URLs, GIFs, polls, etc.)

6000 20
5000 5171
4000
3000
2000

15

10

47% of the overall
activities are retweets.

Tweeted single time in
the month of Feb’22 but
received very high
engagement due to the

tweet by @sagarcasm
“This is like Ashneer Grover

telling Raghu to stay calm” °

TWEET TYPE

CONTENT TYPE

m Poll m GIF = URL = Video m Image = Text

B Retweet M Twest




Top Engaged Posts

ﬁ Ashneer Grover £ & 131.9K

Thu, 7th Apr. 2022 9:30 am

So 1 just heard @bharatpeindia closed it's first quarter of degrowth’ and
maximum cash bum’ under able (sic) leadership of Rajnish Kumar and Suhail
Zameser. Chaabi chheenna and hatti chalana do alag alag skills hai " Ab Mani
vaad aayeagi - marksts are the ultimate test & truth

W 163K @580 3890 # Trends [
Engagement 17.8K
Imprassions 17.8K

6 Ashneer Grover @ i 131.9K

Sun, 13th Mar. 2022 9:29 am

| am proud @SuhailSameer14 that within 1 year of joining BharatPe you could
buy BMW Z4 Convertible sports car. I've made my employees’ dreams come true:
Ironic that you believe you as employee can afford your dream and | as Founder
can't even afford a 2nd hand Porsche. Touché ! https://t.co/D0gUdXcCfn

¥ 12K ™ 672 9 673 & Trends (£
Engagement 13.4K
Impressions e 13.4K o

Impressions

e Ashneer Grover & & 131.9K

Tue, 14th Jun, 2022 6:12 am

Today | turn 40. Some will say I've lived a full life and experienced more things
than most. Created value for generations. For me it’s still unfinished business.
Time to disrupt another sector. It's time for the Third Unicorn !t

https://t.co/wb7ZQed1FY

®163K @932 464 @ Trends (5
@ Engagement 17.7K

Impressions 17.7K o

ﬂ Ashneer Grover & i 131.9K

Sun, 13th Mas, 2022 6:24 am

Is it @ space rocket? Is it & time machine? No it's a ¥10cr dining table ! Haha! 1
don't hold the Guinness World Record for most expensive table ever. Nordo |
intend to. Press - don't fall for BharatPe Board (undisclosed sources) lies - you'll

W 8K ® 519 9 407 & Trends (£
Engagement 9K
® @

He was observed to be active on twitter mostly on Tuesdays,

Thursdays & Sundays between 10am to O5pm.

62.9% of his activities was from recorded from Android and 35.7%
was from iOS

13k
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3k

Fention Count
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Mention Cournt

el

2

0

Best Day To Engage With Users

Best Time To Engage With Users

0 2 4 & 3 10 12 14 16 18 20 x2



Conversation Theme | Ashneer Grover

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

47%

31%

8% 6%

B
.

Bharatpe Business Startups Sports Esops

banks relief

closed
ashneergrover

continue fraud delay passed  yigows!

gro.ver. ite shame markets 3138  maximum
sy Sharktankindia ies pringbackpatialababes 10

deaths money kotak  justice doglapan rajnish
e

sharks  owners arned citizens dying telis

asd

kumar dep05it0r5 kiFr)ld|y bharatpe bhai
e pmchankcrisis

Mesolve shark
resolve | gt ; , _
sameer founder india nahi pysiness sharktank hatti
dearest employee mineil cash
lakhs  sounoor suhail ~senior = nanj

amalgamation
shockin i
g employees true  scheme  truth  leadership meds

poor

HASHTAG WORD CLOUD

3%

Ideas

KEY WORD CLOUD

2%
—
Digital

Payments

He mainly mentions BharatPe in his
tweets. He loves to discuss about
Business, startups and sports.

entrepreneurship, #sharktankindia,
#startups, #fintech, #startupindia
are the most used hashtags by him.

1%

Entrepreneurship

#sonyliv
ficrypto #2win
#astounding

#peyushbansal #stunning  #unitysmallfinanc...
#ikolkata #thekapilsharmashow #gqvernmentoﬁndia
fisaas #victims ~ #depositors  #victory

Reampre wush  #bharatpe #bringbackpatiala...
#pmcbankdepositors  #step  #meme

bl astartup - Hsharktankindia

Mo #pmcbankerisis

fsenior  #ipo  #angel
#sharks
#pmcl?anlf #isounoor  #gsharktankindiamemes
#business  #mineil #startups #india #sharktank #eovid19
#sharktankindiaon... #memes  ficovind

#habsa  #startupindia
#eovidemergency #investment #savepmchank #blessings  #tkss
#enbetv18exclusive

#upi  #trendingmeme #fintech  #pmc gl
fftechtwitter  #shark

#sharktankmemes
#IRPR  gindianstartups H#entrepreneurs

#paytm
#entrepreneurship

fitax #budget  #wealth

#vcs
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41.7K Followers

344 Following


https://twitter.com/viditaatrey
https://twitter.com/viditaatrey

Vidit Aatrey, the founder and
CEO of Meesho, joined Twitter
on June 4th, 2009. He has a

decent following of more than

41 thousand people. 185
listings, but only follows 345
people. He has gained 121
followers per following. 4,063
Tweets have been sent since
he joined Twitter. daily
average of 1.25 tweets
Retweets make up 64% of his
activities. In his tweets so far,
he has referenced 1019 users.

13

Sk

ak

3k

2k

Vidit Aatrey

=EZS

Apr 2021

May 2021

Mot Verified M Venfied

Jun 2021 Jul 2021 Sep 2021

[ Engagement  — Brand Post  — Positive  — Negative

Oct 2021 MNov 2021 Dec 2021 Jan 2022 Feb 2022 Mar 2022 Apr 2022 May 2022 Jun 2022

< Neutral ~Total [l Engaged Users

Owner

GENDER TOP PROFESSION
Trader Journalist
Designer Business Author Youtuber
Editor

Developer |nyestor

Officer Manager President

Director
80 2% Writer Bi0gge(r3e0 Engineer Executive
° Founder Ca Entrepreneur

Of the followers
are Males

Social Worker Consultant Software Engineer

Photographer Mentor

® e & 0 0 0 0



DEMOGRAPHY BY CITY

Vidit Aatrey— Audience Analysis

INDIA
BANGALORE
NEW DELHI
MUMBAI
HYDERABAD |
JAIPUR
GURGAON B
PUNE B
KOLKATA §

CHENNAI |

0% 5% 10% 15% 20% 25% 30% 35% 40%

TOP HOBBIES

TOP INFLUENCER CATEGORY

B SpDﬂS Psychology
Writing

Science Fashion Travel

Games

Fitness
Music Temnis

Cricket Design
Poetry  Football

Chess Photography
Philosophy Yoga

Learnlng Economics

Running

Shopping
Art Badminton

Communication  Programming

Author
SPOMS  pR gpecialist  Tech Bloggers

Ministries of India Travel Bloggers

Celebrities i
C level executives Coomner  Movie & TV Ciitic

Content Creat ; '
T Media House & Journalists

Miscellaneous
Finance Analysts Editor

Anchor

Bloggers & Micro Influencers

Political Parties/Politicians ~ Novelist

Multi Media Designer : .
§ Health Activist Radio & Television

Palice Social Activist

Telecom Fashion Blogger

Banking Services

TYPE OF
FOLLOWERS

His main sources for content
retweet: @meeshotech,
@prateek agwl,
@YourStoryCo,
@barnwalSanjeey,
@mukularora@atptour.

and

The accounts @MeeshoApp,
@barnwalSanjeev, @Meesho

Official, @mukularora,
@mobhat, and @prateek
agwl| are the ones he tweets
about most frequently.




Activity Analysis

e & 0 0

Monthly Post and Engagement
5000 20 © Even though he only

tweeted 24 times in May’22,
Vidit Aatrey saw the highest
engagement. Tweet by
@KTRTRS mentioning Vidit
Aatrey  in his  tweet
discussion with two brilliant
young achievers from
startup world
@nikhilkamathcio of

4000
3000
2000
1000

Content Type

Zerodha and @viditaatrey of
Meesho over dinner

He primarily tweets text-
based stuff, followed by
images. However, he has
seen more engagement from
image posts than from video
posts. (Other options include
URLs, GIFs, polls, and so on.)

CONTENT TYPE
TWEET TYPE

m Poll m GIF m Video » URL m Image = Text

B Tweet M Retwest




Top Engaged Posts

» @
idi ©  vidit Aat 417K 6k
g vawrre wax ¢ e Ea Best Day To Engage With Users
Sumn, 17th Jul, 2021 10:31 pm Sat, 7th Aug. 2021 6:45pm i
=
RT @rogerfederer: Congrats Novak on your 20th major. I'm proud 1o have the RT @Olympics: ICONIC. #IND https://t.co/2kbYByNGOn 3 .-_u(
opportunity to play in a special era of tennis champions. Wonderful performance, 2
well done! =
5
PI20IK @0 206K & Trends (£ =
|
o Zk
Engagement 221.6K E
Impressions —_— 0 @ )
¥ 166.1K ®0 £ 43K @& Trends (£
Vidit Aatrey @ & 41.7K Engagement 209.2K 0
Impressions L ——— 0 @
3 ) &
Wad, 14th Apr, 2021 8:37 am \?&' _:_F't' ‘l‘- ‘l‘- .fl'- {{L“-b __&.b
©  vidit Aatrey @ = 41.7K = I '-'.?:' "-'.?:' ¥ 5
. . _ ! A P
RT @FareedZakaria: Goodbye Ma, | love you. https://t.co/zcM27RRPUj _$E? "':F' i::_,
RT @mattracquet: Still one of the best sports ads of all time
nitpsiiit.co/XphSkKLuUjP
3k . .
Best Time To Engage With Users
» 0:00/4:00
b » 0:00/1:00
®1038K WO 2127k @0 @ Trends (2 T 7k
398K WO BIK @0 & Trends (2 S
Engagement 116.4K = ; 46.8K =
. ngagemen ;i
Impressions 0 @ Impressions — o @ E
=
=
w
= 1k

He was seen using Twitter frequently between 12 and 8 p.m.
on Mondays and Thursdays.

Tracking back his Twitter activities, 77 percent were from
Android, and 18 percent were on the Twitter web app.

o @ @

® © & & 0 & 0

i} 2 4 ] a 10 12 14 16 18 20 2
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Conversation Theme | Vidit Aatrey

80%

Content Category

He frequently discusses his own
company, Meesho, and the

69% q :
’ conversation typically centres
0,
60% around retweets (the brand
40% tweets). Additionally, he talks
20% 09 » 05, about startups, customer
3% (o] 3% Z‘V . . .
0% B — e 0 service, business economics,
Meesho Ecosystem Startups Customers Business Employees Tech and the ecosystem.
g #meeshoisfraud #customerexperience #ffrodmeesho ()] softhank businesses blocked Zerodha  tweet
#fakesellers #fraudcompany_meesho Hfruadviditaatrey g - item ssues sellers — dignt partner mere
8 sceo  Hwef22 #unicorns findia  #dto  #davos2022  #scamalert (@) policy  email fake U worst ordered "¢ ders
(@) #amazon  #fraudmeesho m]eesé‘oscam #menlivgsrggtter hrf stop m e e Sh 0 problem ] ;FOmW(Ijerc?esolution side
#wehub rau #yef fstartupindia indi refund delivered &St
2 #meesﬁol; fimeeshofraud #ecomr‘h”grce #msmes © e . . received seller Ind!an re'[ulms
= PP #boycottmeesho e #budget2022 a payment issue claim "€CeIVed  one ™ complaint  resolve
fibudget #5CaM  #messho scam raised supplier . . t business Vvision
= Hlive #wef2022 # h o working gl india customer
#itelangana mees 0 fistartups : eliver service fraud davos trust
. ttrending (@) parcel _ months i
2  Hequalitymustbeequal  #startup . #fruadmeesho platform online poor  startup mes CUS’[O"‘EFSI .prﬂﬂf
= #p0 #unicom  H#youngturks #cheaters  #bitstabillions oY ; entrepreneurs ticket request valuation products Dbriliant
e T fibuildtolast  #mcemasterclass #meeshoisscam #meeshochor > meeshofraud . orders founder response pickup Ccheating
2 2 #fraud_meesho ##e:clusive. #akeapp  #meeshobuildingfo... " caFcelled kindly patheti:i: Icongratulr?tionsh. lots uniclor.ns cheat e o @
oo " : suppliers oss  nahi achievers
o = fistoryboard18 FSTOMETIOIEE Hindiaatdavos2022 fpathetic S ppcongrats retume asap years  executive cams calls ¢ o0
® o . .



@lkeshre
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Q Groww

19.9K Followers

77 Following


https://twitter.com/lkeshre?lang=en
https://twitter.com/viditaatrey
https://twitter.com/lkeshre?lang=en

19.9K

Lalit Keshre, Founder and CEO
@ _ groww, joined Twitter on
April, 2009. He has a following
of more than 20 thousand
people. 06 listings, but only
follows 77 people. He has
gained 261 followers per
following. 438 Tweets have
been sent since he joined
Twitter. 87% of his following
are not verified.

2000

1750

1500

1250

1000

750

500

250

Lalit Keshre

L
L ]
L ]
°
[
L ]
| = - = : . :
Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Mov 2021 Dec 2021 Jan 2022 Feb 2022 Mar 2022
~— Positive ~ — Megative —— Neutral — Total [l Engaged Users
Youtub i
Scientist IR Journalist Product Manager
Manager  Author
Photographer 9 Ca
: Entrepreneur
Web Developer ~ Director .
; ke i Designer
Software Engineer Ceo Officer
Researcher Developer Englneer Editor
o Trader : Mechanical Engineer
8 1 A) Investor Business
Consultant
Of the followers Founder 899%"  Naraliet
Advocate
are M d | es Content Creator
B nNot verified W Verified
e @



DEMOGRAPHY BY CITY

INDIA

BANGALORE

NEW DELHI

MUMBAI

PUNE

HYDERABAD

KOLKATA §
GURGAON |
CHENNAI |

GREATER NOIDA |

0% 10% 20% 30% 40% 50%

Lalit Keshre— Audience Analysis

TOP HOBBIES

TOP INFLUENCER CATEGORY

) Planning
Economics

Cycling

Art

Mathematics
Sports

Philosophy

Fitness
Football i
Writing Music  Running Photography
Meditation Travel . Yoga

Learning Physics Ccooking

Design

Chess Tennis

Cricket Science

Psychology

Driving
; Badminton
Computer Science

Teaching

Strategist
Service Provider ~ Writer e )
Ministries of India
Finance Analysts

C level executives

Unknown

Travel Bloggers  Anchor

Content Creator
Media House & Journalists

Editor  Banking Services Toeh Blogaers

Bloggers & Micro Influencers

TYPE OF
FOLLOWERS

Bangalore, New Delhi,
Mumbai, Pune &
Hyderabad are top
locations where his overall
buzz is from

His
are

retweeting activities
around
@eduflix,

majorly
@_grow,
@SequoialndiaSEA,
@jhulandey

He mostly mentions and
replies to @lkeshre,
@ _anshulkhare,
@cromaretail,
@NischalShetty@ _grow &
CELRPLEIRLEIE




Activity Analysis

Monthly Post and Engagement

2000
1500
1000
500 .
Overall, 6.2K conversations
0 happened around the
Apr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 timeline.
76% of his tweet media type
Content T is text-based where 17% are
Llalisme L2l image-based tweet type
33.5% of his activities are
: w only retweets.
> >
= -
-
= =
Ll Ll
-
z =
o
o

B Tweet [ Reowest

m GIF mVideo mURL ®»Image = Text



Top Engaged Posts

@ L f Lk g2 Best Day To Engage With Users
Sat. Bth Jan, 2022 11:40 am Frit5th Oct, 2021 2:57 am 1500
Groww gets one of the world's best CEQs as an investar and advisor. Thrilled to Yes. httpsifLco/AUUrL40B9B
have @satyanadella join us i ission to make financial servi ibl
mﬂ';.l':diaj‘iﬁ Yana 2 Join Us in our missinon 1o make Nancial Services accessibie _
. £ 1000
@K @277 855 & Trends [ e ey 2
T 5
Engagement 127K ::w'— e
Impressions B ——— 121K n
e W 45K ® 124 £ 96 #Trends (& =
@ Lalit Keshre & & 20K Engagement 478
Impressions 47K @ o
| | &ﬁ" 6‘5‘\' & ) ) ES‘" Eﬂ‘l‘
Wed, 7th Apr. 2021 8:40 pm . ,_.:@ &p a5 yg, \g& ép@ {G&a@ & ED@
More fuel to Groww ﬁ LalitKeshe: @ 8. 30K
¥ 14K ® 70 13 32 @ Trends (4 q .
Sun, 19th Dec, 2021 11:21 am Best Time To Engage With Users
Engagement 1.5K A pair of shoes worth Rs 2 |akh isn't exactly a necessity. By any measure, it won't
Impressions _— 1.5K @ make raticnal sense 10 buy shoes that cost that much. There's this over 150-year-
old brand named John Lobb - their shoes usually start at this price. < @ = 300
w5 @0 @45 &8 Trends (4
&00
Engagement 410
Impressions 410 Q E
8
§ o
Saturdays & Thursdays are the most favorable tweet days for him, 5
with top engagement between 9am to 12pm. His tweet “Groww -
gets one of the world’s best CEOs as an investor and advisor. I I . s &
Thrilled to have @satyanadella join us in our mission to make s Bl 0 e o ] I —
financial services accessible in India.” got huge traction. P B e e = % o
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HASHTAG WORD CLOUD

67%

Groww

Conversation Theme | Lalit Keshre

Content Category

17%
- =
Services Investors
contribution savesoil fouk

unable fund trend
achievement lalit models
request  kind ly

chutya  ticket

fixed unicorn platform  financial investment

months  investors

nadella taking years email thrilled

login startup  inyestor .
obi fintech jssue

calls unicorns
startups

fingers
newest

satya

reasons
encourage

poor hospitals

worst
learnt

worlds customer

service terrific
advisor isnt midst gFOWW

markets MoNey indian loss

urn

pandemic  jnyest

— details
institutions  tiger donate

reputation

user

change pickup tatt

services

stocks founder invests
issues  blocked

replying

H t : .
india °" ceos investing hdfc

accessible listed

congratulations
portfolio

customers

congrats
trading
veriefied

entering  neeraj

microsoft

5%
[

Startup

KEY WORD CLOUD

Most common conversation
theme is related to Groww App
& services. Wherein 8% of the

buzz is related to investors and
2% funding followed by startup

discussion 5%

Business
tinsights f#thrive fithanks  #unicornclubindia #worst
#investor #startupcentral #indian ) . Haadhar
#loss  #proudtogroww #stockmarketindia letsthrive iinifty #plum
2ol Hnse  dai #startupstreet )
#sensex  Hstartups pt #funding
il #tms2022 #investors #mutualfunds :
influencers #tsatyanadella oo ., FOMIcron

#upi #market #Hunicorns . ) #twitterspaces

#internetipo #investment #lndla #investing #zerodha

superk  #ipos  #fintech H#unintsallgroww  #stocks g5,
#fraud  #unicorn g1

#tigerglobal # a
#wealthtech g rOWW #vc #nitifintechmonth #trade
#chor #digitalingia  #stockmarket  HsStartup #lert
firo #mcmasterclass  #savesoil  #money  unicrosoft

#support P .
PP #startupindia ~ #uninstallgroww  #isharemarket e @
#marketswithetnow #live tlearning ~ #gipsawagerevision
e @
®



Rajan Bajaj

@rajanbajaj_
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268 Following



https://twitter.com/rajanbajaj_
https://twitter.com/rajanbajaj_

Bl
7

Q"r\n

12.3K

Rajan Bajaj - Founder & CEOQO,
slice, sliceit_, joined Twitter on
April, 2010. He has a following
of 12.3K people. 06 listings,
and follows 269 people. He
has gained 46 followers per
following. 1117 Tweets have
been sent since he joined
Twitter. 91% of his following
are unverified.

Rajan Bajaj

2000 -

1750

1500 —

1250

1000 ‘o

750

500

|
S
]
250 . — -
é:-——-—"*‘i"'"“_"*ﬂ-—— e | %_
o - — ——
Apr 2021 May 2021 Jun 2021 Jul 2021 Aug 2021 Sep 2021 Oct 2021 Now 2021 Dec 2021 Jan'2022 Feb 2022 Mar 2022
¢ - Positive — Megative —— Neutral — Total [l Engaged Users

B ot Verified W Verified

sl

78.8%

Of the followers
are Males

Journalist

President  Accountant

Comedian

Doctor
Scientist

Blogger :
Bl Software Engineer

Tiser Business

Photographer
Writer CeQ Entrepreneur

Designer

Developer

Consultant

Investor Researcher

Founder

Ca
Manager Engineer Civil Engineer

Director

Author

Artist  architect  Officer

® e & 0 0 0 0



DEMOGRAPHY BY CITY

BANGALORE
INDIA
MUMBAI
NEW DELHI
HYDERABAD
PUNE
CHENNAI
AMROHA B
GURGAON B

JAIPUR B

0% 5% 10% 15% 20% 25% 30% 35%

Rajan Bajaj— Audience Analysis

TOP HOBBIES

TOP INFLUENCER CATEGORY

Teaching ) Languages
Mathematics
Programming Tennis Reading Books
Travel .
Magic Football crjcket

Science Ph iIOSOPhY Poetry

Basketball Music Fitness
: Walkin
. Taekwondo Learning ¢
Economics Cycling

Design Writing Sports

Photography At Running

Psychology Communication

Chess

Finance Analysts

Unknown

Media House & Journalists anchor

Bloggers & Micro Influencers

PR Specialist Strategist  Content Creator

Editor Tech Bloggers Travel Bloggers

Sports

TYPE OF
FOLLOWERS

Top locations for his
tweet-buzz: Bangalore,
Mumbai, New  Delhi,

Hyderabad & Pune

@sliceit_, @lemonandice,
@BlumeVentures, @naval
& sama are the most
retweeted Twitter Users
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CONTENT TYPE

Activity Analysis

Monthly Post and Engagement

267

s

41

Apr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22

Content Type

)

m GIF mVideo mURL ®»Image = Text

TWEET TYPE

W Tweet W Retwest

1500

1000

500

Overall 6.8K conversations
happened around the
timeline. Wherein the
engagement  peak  was
observed on April’22 where
Rajan Bajaj was mentioned.
Why did we end up having
sugarcane juice? So that
@rajanbajaj_ can show off his
cool UPI feature on the
@sliceit_app. Most refreshing
40 bucks for 2 - opp the new
swank Slice HQ! @AshishFafadia
@BlumeVentures

83% of the overall content is text
based followed by 12% are
Image posts

35% of the updates are retweets
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Top Engaged Posts

9

&Q Rajan Bajaj & & 12.3K

Tue, 20th Jul, 2021 7:23 sm

RT @ChrisVernonShow: Just seeing this Giannis answer. This is so intensely
valuable. For anyone. https://t.co/bD82%142JR

¥ 933K ®0 3 20.6K @0 & Trends (£
Engagement D ——— 113.9K
Impressions 126.2K @

69 Rajan Bajaj @ & 12.3K

Wed. 29th Sep. 2021 6:51 am

RT @espn: LeBron found humor in the memes but believes his squad is built to
win. (sa: @nba) hitps://t.co/RISCL1dMgD

¥ 6K ®0 3354 @ Trends (2
Engagement — 6.4K
Impressions 18.6K [ 1x]

69 Rajan Bajaj & & 12.3K

Mon, 11th Oct, 2021 1:28 pm

RT @JeffBezos: Listen and be open, but don't let anybody tell you who you are.
This was just one of the many stories telling us all the ways we were going to
fail: Today, Amazon is one of the world's most successful companies and has
revolutionized two entirely different industries. https://t.co/MgMsQHwgZ!

¥ 75.6K ®0 = 11.3K @ Trends (£
Engagement r—————— 86.9K
Impressions 99.2K @

6? Rajan Bajaj @ & 12.3K

Mon, 3Tt Jan, 2022 10:41 am

RT @mattracquet: Still one of the best sports ads of all time
htips:/it.co/XphSkKLujP

» 0:00/1:00

¥ 39.7K ® 0 0 7K @ 0 &% Trends (£
Engagement ——————— 467K
Impressions 59K D

Wednesdays & Thursdays are the top engaging days for him

on Twitter between 12pm to 14pm

Best Day To Engage With Users

2000
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3
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HASHTAG WORD CLOUD

Conversation Theme | Rajan Bajaj

45%
Maximum buzz for Rajan Bajaj
has been generated on Slice
tweet while people also engage
17% 159 with him on common topics.
12% 17% of the conversations are
6% 4% related to Credit & 15% related
2%
Co ] to customers & tech
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11.7K Followers Urbqn
Company

Abhiraj Singh

Bhal

@abhirajbhal

19 Following



https://twitter.com/viditaatrey
https://twitter.com/viditaatrey

11.7K

Abhiraj Singh Bhal, Cofounder of
Urban Company, joined Twitter
on July , 2011. He has a decent
following of more than 11
thousand people. 06 listings, but
follows only 19 people. He has
gained 622 followers per
following. 3,926 Tweets have
been sent since he joined
Twitter with daily average of
1.33 tweets. Retweets make up
79% of his activities. In his
tweets so far, he has referenced
875 users.
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Abhiraj Singh Bhal — Audience Analysis
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TOP HOBBIES

TOP INFLUENCER CATEGORY

Programming

Meditation ~ Journalism  Tennis

Communication Cricket Tourism

ot Fitness  pesign

Sports Psychology

Gardening Learning Travel

Music Fashion

Photography Science Economics  oree Racing

Driving ~ Writing pet Yegs Running

Travel Bloggers
Telecom Writer a9
Social Activist Muiti Media Designer

C level executives
Radio & Television

Content Creator Ministries of India

Political Parties/Politicians Finance Analysts

Editor Advertisements and Ad Agencies
Media House & Journalists Tech Bloggers

Bloggers & Micro Influencers ARGREF Unknown Miscellaneous

Strategist pp gpecialist
Celebrities

Legal

TYPE OF
FOLLOWERS

His main sources for content to
retweet: @urbancompany_UC,
@Godgeez @YourStoryCo &
@CNBCTV18News. Majority of
the tweet activities are from New
Delhi, Mumbai, Bangalore,
Gurgaon & Pune

He mostly
@urbancompany_UC
@kritikasrawat25 @PriyankaGFY
@DeepAchtani in his tweets.

replies to
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Activity Analysis

Monthly Post and Engagement

42I
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Overall 12K plus
conversation happened
around Abhiraj Singh Bhal

76% of the tweets are
text based followed by
18% Image tweets

31.3% of the overall
tweeting activities are re-
tweets.

He  mostly retweets
@urbancompany_UC,
@Godgeez,
@YourStoryCo
@CNBCTV18News




Top Engaged Posts

() Aot Singhhal © 4 110K Pﬁ Abhiraj Singh Bhal @ & 11.8K
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Mori, 9th Aug, 2021 6:07 am

RT @Neeraj_choprat: Still processing this feeling. To all of india and beyond, Fri 23rd Apr. 2021 9:35 am
thank you so much for your support and blessings that have helped me reach :

this stage. This moment will ive with me forever & m hitps:/jt.co/BawhZTkoKk RT @arunbothra: In the first wave we lost large number of policemen who were

engaged in 2COVIDT2 related duties. This time such news is rare. Reason is that El“'.
1 b T — most of the policemen have taken both doses of vaccine, It has saved many of
X us. #Vaccine works. It's the only hope. Do take vaccine ASAR.
W 346K @0 a1 72K & Trends ]
W 362.8K ®0 13 547K @ Trends (2
Engagement A1 7K
Engagement 417.5K z
Impressions mx @ Impressions 53.5K [ ]

Mention Count
=

_ 0
s Abhiraj Singh Bhal & & 11.8K oy ]
| ,ﬁ Abhiraj Singh Bhal & & 11.8K 5 S Qh# & o o ,:{;ﬁ' &
| | N QE} S .
Fri. 26th Nov, 2021 6:55 pm 1&'..
RT @LestWeForgetlN: A Year on and counting #LestWeForgetindiams Cdr Nishant
Wed, 22nd Dec, 2021 B:58 am Singh, lost his life in the line of duty, during a MiG-29K crash in the Arabian Sea
off Goa, #0nThisDay 26 Movember 2020 Remember the #indianBrave Naval
RT @BillGates: Just when it seemed like life would return to normal, we could be Aniator; his sepiice and devotior'to the natidnalveays. ftlpsufit.co/Mvly=RyWix
: 1250

entering the worst part of the pandermic. Omicron will hit home for all of us.
Close friends of mine now have it and I've canceled most of my holiday plans.
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¥ 13K ®0 3 253 & Trends 7

Engagement 204K
1.6K

730
Impressions 327K @ F;ﬂfg:;fn"; i @
. | | - 300
He was seen using Twitter frequently between 12 and 5 p.m. 250
on Sundays & Mondays. 59% of his tracked activities are II I
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hention Count

from Android, and 32% on the Twitter web app.




Conversation Theme | Abhiraj Singh Bhal V@":

Content Category

80% 69%
60% Urban Company is the most
40% talked about topic in his tweets,
20% » 9% 6% 9% » . followed by ESOPs, Startups &
. — 1 — I — : Pandemic related tweets
Urban Company Service Pandemic Startup ESOP Business Tech
Professionals

o o
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Amit Kumar

Agarwal
@AmitKumarA

2.4K Followers

222 Following

NOBROKER



https://twitter.com/AmitKumarA
https://twitter.com/AmitKumarA

11.7K

Amit Kumar Agarwal, Founder
& CEO, @nobrokercom, joined

Twitter on April , 2010. He has
a following of more than 2.3
thousand people. 06 listings,
but only follows 222 people.
He has gained 11 followers per
following. 185 Tweets have
been sent since he joined
Twitter. 97% of his following
are unverified.
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Amit Kumar Agarwal— Audience Analysis

Journalism Meditation

Photography RUNNing Flying
Driving  Wriing ~ Learning Magic

Sports Tourism

Music 5
Gardening Pet Cricket

. Fitness
Design Football Poetry

Science Yoga  Fashion

Communication Programming

Psychology

Horse Racing

Travel

: Art
Economics

Tennis

Travel Bloggers
Telecom PR Specialist

Writer Tech Bloggers Political Parties/Paoliticians
Bloggers & Micro Influencers Unkn OWN  strategist

Media House & Journalists

. C level executives ;
Finance Analysts Editor

y Celebrities
Content Creator  winistries of India et

Social Activist  pgig g Television
Advertisements and Ad Agencies
Legal
Miscellaneous 5 . ;
Multi Media Designer

TYPE OF
FOLLOWERS

Bangalore, Mumbai, New Delhi
& Gurgaon are the top locations
for his overall activities

His retweeting activities are
majorly around @nobrokercom,
@KhandujaM, @Sgarg2408,
@YourStoryCo &
@TechCirclelndia

He mostly mentions and replies
to @nobrokercom,
Semblancelast,
@NoBrokerHood and @livemint
#realestate
,Hinternationalyogaday2018
,Hinternationalyogaday
,H#worldyogaday #gst
#thegoldentap are most used
hashtags



Activity Analysis

Monthly Post and Engagement
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Top Engaged Posts | Amit Kumar Agarwal

Qf Amit Kumar Agarwal & 2.4K

Tue, 23rd Mow, Z02T 4:01 pm

Good News Guys ! We have just raised Rs. 1600 crores (USD 210 mn) from
General Atlantic, Tiger Global and Moore in our Series E round. This takes our
total fund raise till now to USD 360 mn | Rs. 2700 crores). And yes, we are a

Best Day To Engage With Users

f Amit Kumar Agarwal & 2.4K

Fri. 23rd Apr, 2027 4:74 pm

MoBroker is joining forces with 2C0VIDT3 warriors in battling the pandemic by
organising vaccination drives. Society residents from B'lore, Mumbai, Pune,
Hyderabad, Chennai & NCR can reach us at covidwarrniors@nobroker.in We'll

Unicotn row ! 2} https:ftoo/tub4JATT enable vaccination at your doorstep. @nobrokercom 730
W 658 - 0 w45 & Trends & w42 & 10 = 23 &8 Trends '
T
Engagement — 703 Engagement ——— 75 E S0a
Impressions 712K e Impressions 61K e =
[=]
T 230
R =
Wf Amit Kumar Agarwal 5 2.4K f Amit Kumar Agarwal & 2.4K
0
Thu, 30th Dec, 2021 10:08 am SEGORI o 20u T O v ) ) & & 2 A A
i i & & A g
Broker-attack on MoBroker office made us aware of immediate risks in this Honect oo Mumbax/'Pune L 9fﬁ°e fo.r regls?ranon of re?mal .-;:9{‘ ‘:5? Qf-n"bb ‘:;I-njblb \-_s,‘-n’bp & -‘ﬁ*@
journey but in long term, it made the team more cohesive and helped us realize agrgemgm, NoBroker PTOVIdeS' dOOfS_t.e’D-SeNlce for b!?metncs and online ﬁ A =
the size of disruption we are causing @DDMewslive @grrroy @nobrokercom registration. Even on Sundays ! https://t.co/mb4oVIi20fN
https.ft.co/Zqiitbwyks
W 35 -9 213 & Trends
Engagement e LT
Impressions 39K . .
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He is mostly active during Tuesdays & Fridays between 1pm — 2 100
Bl Spm. His tweet related to fund raise got maximum I| I I
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Conversation Theme | Amit Kumar Agarwal

Content Category

50% 46%
40%
30% 130, * The most talked about topics
° (o]
20% are No Broker, real estate,
(o]
129 0 .
% 11% 8% Tech & Business
0% ]
No Broker Business Real Estate Startup Tech
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Niraj Singh
@nirajo01s

146 Following 1.7K Followers



https://twitter.com/niraj001s
https://twitter.com/niraj001s

Niraj SinghFounder - Spinny

@myspinny, joined Twitter on

August , 2012. He has a
following of 1.7K people. 03
listings, but only follows 176
people. He has gained 12
followers per following. 747
Tweets have been sent since
he joined Twitter. 97% of his
following is unverified.
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Niraj Singh— Audience Analysis
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Activity Analysis

Monthly Post and Engagement
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2.3k overall buzz observed
wherein the peak was seen on
Dec’21 with 565 conversations
and 2.9K engagement. The
Engagement was due to the
tweet by Sachin Tendulkar
which got 189 Retweets 5
Quote Tweets 2,748 Likes

81% of the overall buzz is text
based followed by 11% of the
image.

42% of the chatter is mainly
retweets




Top Engaged Posts
f niraj singh & 1.7K f niraj singh & 1.7K

Thi. 19th Jan. 2022728 pn | Best Day To Engage With Users

RT @manishm: Amazing alternate way 1o think about patents! @elonmusk RT @JehnPompliano: Insane picture of astronaut Bruce McCandless 11, the first
hitps://t.co/srami1QQpt person to conduct an untethered free flight in space. nttps:/ft.co/6HTKKrECDF

W 58.1K -0 0 6.4K @ Trends & 750

Engagement

, 645K

S Impressions 66.2K
3 o 500

> 000/1:27 r : £ niraj singh & 1.7 )
250
= Sun, 12th Dec; 2021 1:47 pm
¥ 609K ®0 2 121K &0 @ Trends (£
RT @sachin_rt: Happy birthday Yuvi! Have spent some of my most memorable o
)
o 2 i 5

Mention Count

moments with you on and off the field. Look forward to many such moments....
Engagement C——— 73K

& @"“"

Wish you a great day and year ahead soooperstar!! @YUVSTRONG12 L, L, bﬁ:‘

i i
IMpIEsSions 747K /] https://t.co/SFMR2vkuBn ,,-:}S“ @55" Q}m‘-" ,atf*"t @&"’ & c;.;p
%z K

io niraj singh & 1.7k

Sun. 4th Jul, 2021 10:58.am

W 396K ®0 g Trends (2

RT @moosechildd: photos i took while living on the road

hitps://i.co/geeMYJSeNT
Engagement ———— 41.8K
m——— eresens k@ Best Time To Engage With Users
2

¥ 10.2K ®0 £ 1.1K & Trends (£ -

Engagement ———— 11.4K
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Tuesdays & Thursdays are the best days for him to engage on

Twitter, between 11am to 5pm II "||| ||H|‘IIIII
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Conversation Theme | Niraj Singh

Content Category

40% 36% 37%
30% Spinny & SquadSpinny are the
20% 16% most talked about topics
L% » 2o followed by partnership 16% &
0 .
’ e startup related conversation 5%
0% I
Squad Spinny Spinny Partnership Startup Funding
S ()
&Y request demand sellin = #hondacit #recommended . .
o increasing i - . .brand . i _g v #sachi dulka #brand #beexclusive  Hworstexperience
- worst Oll‘g":i‘;;” grit inconvenience |:§t?rl:f1 buying (@) suvidbaiaj T eson  marketing  Fdaivdispatch  cpinny cars
update P | g service 'ndla. P 8 grows — #sellrightbyspinny Hcustomerfirst #khushiyonkilongdrive #fundraise
() hiload Vvalues d . (@) #mobility  #2daystogo #badasochohiloadsocho #
o — I tf Sq u a S p I n ny earliest m::ail I i uotes #merrymondays #mvspinn #unicomu.xurycars ﬁpetr(éjr
o cides p attorm . offer tl“ust partnershlp c a . YspInny #e\.r_ #yogltagarg #adg
= association S p N ny 3 cars ) - o #S q ud d S p N ny #Sp'”"\’"s'"dh”#ethi’:oo;sidc
#audi . A #campaign
- it customer Worked SpmrnyxsaChln . staff O o #partnersh|p #Splnny dehaiation #abulous
< Working aspires Continue COngratUIatlonq_}[ ; #india #usedcar #j:l .t#tsta_rtups #Spinnyxsa(:hin
. bed d gritstories . .
« |=—: EVEFYdaV integrity tranSpa I'ency famlly #F:Jc?(e)rccj;—iomerservice #pvsindhuxspinny #mlc_ #_mldroad
. n fraud euler jssue . cantact >= #pusindhu  #fraud #sachinxspinny ~ #maxindiaconclave < &
o o sachin customers founder lat w #heware  #challenges #harassment tlearning #badcustomerservice
: ; pe ormance tweet ramp deli\fefv congrats emuiate z . . .
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